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2010 Editorial Schedvle

Jan/Feb ] VIEWS FROM OUR LEADERS, includes business forecasts and trends.
Vendor Awards. Closes for advertising - Dec. 12, 2009.

Mar/ Apr ummpnmuns Ammnapm the biggest rtaiers, wholssalers

and buying groups detailed, including nrmds,andinrmferm
with industry leaders! ﬁatum!nﬂudn Pal H-‘:ﬂLﬂu 'S. ELECTRONIC TOOLS.

Closes for advertising - Feb. 20, 2010.

May/ Jun ] ANNUAL FLOORING REPORT, a Review of KITCHEN & BATH, and an update
on INSULATION. Closes for advertising - Apr. 17, 2010.

tember [ ENERGY EFFICIENT HOMES - Insula tin
.rI ﬂic?m!pmdmt: with bonus features ancamﬁ T%R
TRHEHE Closes for adverfising - Aug. 14, 2010.

October ) TRENDS IN PAINT & INTERIOR DESIGN includes
INTERIOR DOORS. Closes for advertising - Sept. 15, 2010.

December ] Annual BANNERS' REPORT - Complete franchising
guide to home improvement refailers. Includes details on the features
and benefits afmh banner. Closes for advertising - Nov. 18, 2010,

Sometimes Shocking. Offten Fun. Always Informative.

That's what readers think of Home Improvement Retailing’s editorial content. It provides

retailers, buyers and manufacturers with information on Canada’s home improvement industry that helps
them run their businesses better. Editorial with a difference.  Special features are part of the story, but
the real reader appeal and publication uniqueness comes from special departments like “Make More
Sales®, "Coach Your Team™, "The Female Shopper”, "Manager's Mind”, "Contractor Business”,
*lMublisher's Perspective”, “frontlines”, “Editor’s View®™, "Retailing By Design™, "The Leaders”. and more.

Every issue reaches the people you need to reach, and they Im

read HIR one page at a time. Be there. |oin us évery issue.

Ao Redailers

A Mublication of Powershift Communications Inc.

245 Fairview Mall Drve, Sth Floor, Toronto, ON B2J 4T1 Canada
Ph. 416-484-1066 - Fax- 416-454-2536 - eMail: HIR@powershift ca
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HERE’S THE KEY TO SUCCESS

Readers read in isolation. You can only read one magazine at a time, one page
= at a time. As that happens, Home Improvement Reraiuive commands a reader’s
complete attention. If your ad message isn't there, you've missed a special
opportunity to bond with almost 15,000 industry contacts. Don't leave HIR to
the exclusive use of your competitors! Buyers always look for reasons they

should deal with you. Advertising influences them. [oin HIR. Every issue.
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As you can see from the charts above, HOME IMPROVEMENT RETAILING's ad rates
very affordable and provide in-depth audited market coverage in a unique editorial package.
You get them all with HIR. .retallers, buyers and distributors!

The greatest one-two punch available today is HIR and BUYER NEWS. Buyer News
reaches ONLY BUYERS - in Canada and the U5SA. Special ‘combined ad rates’ are available
to those companies taking advantage of the coverage from both magazines! Ask us today.
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| WE’LL TAKE YOUR MESSAGE
TO MARKET ALL YEAR LONG!
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By any measure, HOME IMPROVEMENT RETAILING magazine

will affordably deliver Canada’s home improvement market to you.
All year long, you can use HIR to build your business and sell your brand/

This is not the time to leave this magazine to the exclusive use of your competitors.
Out of sight - out of mind. Be there, when buying decisions are being
made at the retail and distribution level. We'll take you to market.
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245 Fainiow Mall Drive, Sth Floor, Toronfo, ON MEJ4TT Canada - Ph. 496-404- 10885 - Fax: 418-404-2536 - eMail: HIREpowershift ca
Wbsite www himmagazing com - Keep i fouch batwean issues . Sign up for our free HIR NEWS ALERT amails every working day!
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